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J.D. Power and Associates Reports: 
Arai Ranks Highest in Customer Satisfaction with Motorcycle Helmets for an 11th Consecutive Year 
 
Helmet Owners Increasingly Likely to Purchase Online 
 
WESTLAKE VILLAGE, Calif.: 26 May 2009 — Arai ranks highest in satisfying motorcycle helmet owners for 
an 11th consecutive year, according to the J.D. Power and Associates 2009 Motorcycle Helmet Satisfaction 
StudySM released today. 
 
The study measures the overall satisfaction of motorcyclists with their new helmet in three key factors: ventilation, 
face shield, and design and styling; which consist of 11 attributes: quietness; ventilation/air flow; de-fogging; face 
shield ability to keep wind out; face shield ability to resist scratching; ease of replacing face shield; scratch 
resistance of shell; color/graphic design; weight; ease of fastening the strap; and fit and comfort. 
 
With a score of 830 on a 1,000-point scale, Arai ranks highest and performs particularly well in the ventilation 
and design and styling factors. Shoei follows with a score of 815 and performs well in face shield. Icon ranks 
third overall with a score of 806. 
 
“Arai continues to improve in the areas critical to customer satisfaction, which has further differentiated it from 
other manufacturers,” said Tim Fox, research manager of the powersports practice at J.D. Power and Associates. 
“Arai’s focus on fit and comfort—the most important consideration when purchasing a motorcycle helmet—and 
its ability to cater to different types of riders have given the manufacturer a consistent edge in satisfying 
customers.” 
 
Overall satisfaction with motorcycle helmets has increased to an average of 766 in 2009—up 5 points from 
2008—the highest level since the study’s inception in 1999.  
 
The study finds that while the percentage of helmet owners who conducted research online before buying has 
remained relatively steady from 2008 at 36 percent, the proportion of helmet owners who purchased their helmet 
online has increased—up to 17 percent in 2009 from 14 percent in 2008. Additionally, those who purchased more 
expensive helmets ($200 or more) are more likely to both research and purchase their helmet online. More than 
one-half of these helmet owners researched online prior to their purchase, and 22 percent of them made their 
purchase online. 
 
The 2009 Motorcycle Helmet Satisfaction Study is based on responses from more than 4,600 purchasers of new 
2008 model-year motorcycles who provided information about their most recent helmet purchase experience and 
helmet use. The study was fielded in September and October 2008. 
 
About J.D. Power and Associates 
Headquartered in Westlake Village, Calif., J.D. Power and Associates is a global marketing information services 
company operating in key business sectors including market research, forecasting, performance improvement, 
Web intelligence and customer satisfaction.  The company’s quality and satisfaction measurements are based on 



responses from millions of consumers annually.  For more information on car reviews and ratings, car insurance, 
health insurance, cell phone ratings, and more, please visit JDPower.com. J.D. Power and Associates is a business 
unit of The McGraw-Hill Companies.  
 
About The McGraw-Hill Companies  
Founded in 1888, The McGraw-Hill Companies (NYSE:  MHP) is a leading global information services provider 
meeting worldwide needs in the financial services, education and business information markets through leading 
brands such as Standard & Poor’s, McGraw-Hill Education, BusinessWeek and J.D. Power and Associates. The 
Corporation has more than 280 offices in 40 countries. Sales in 2008 were $6.4 billion. Additional information is 
available at http://www.mcgraw-hill.com. 
 
Media Relations Contacts: 
Jeff Perlman; Brandware Public Relations; Agoura Hills, Calif.; (310) 589-7749; jperlman@brandwaregroup.com 
John Tews; J.D. Power and Associates; Troy, Mich.; (248) 312-4119; media.relations@jdpa.com 
 
 
No advertising or other promotional use can be made of the information in this release without the express prior 
written consent of J.D. Power and Associates. www.jdpower.com/corporate 
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NOTE: One chart follows. 
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Source: J.D. Power and Associates 2009 Motorcycle Helmet Satisfaction StudySM

Charts and graphs extracted from this press release must be accompanied by a statement identifying J.D. Power 
and Associates as the publisher and the J.D. Power and Associates 2009 Motorcycle Helmet Satisfaction StudySM

as the source. Rankings are based on numerical scores, and not necessarily on statistical significance. 
JDPower.com Power Circle Ratings™ are derived from consumer ratings in J.D. Power studies. For more 
information on Power Circle Ratings, visit jdpower.com/faqs. No advertising or other promotional use can be made 
of the information in this release or J.D. Power and Associates survey results without the express prior written 
consent of J.D. Power and Associates. 

Included in the study but not ranked due to small sample size are: AFX, 
AGV, GMAX, HCI, Suomy, Vega and Z1R.

(Based on a 1,000-point scale)
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